Agency: Blamimo Worldwide
Category: Direct Mal

Description: /A promotional piece created for Cannes displaying
the difference between young, hopeful creatives and their aged
counterparts — hotshot Creative Directors. It descrioes the places
attendees can visit during their time at Cannes, however it is written
in two widely different perspectives.

PROMENADE DE LA CROISETTE ...........ccceememnnneee 1
Stroll down this beautiful promenade, rocking your new
fedora and linen suit. Yep, this is what advertising is all
about. Or is it?

PALAIS DES FESTIVALS ......cccemmmmmeenniinnrrennnnannnnas 2
Don’t understand any of the work here? Wait till it wins and
then bang on about how much you love it.

HORS D'OEUVRES

CARLTON HOEEL: . e il 3
Does your bio describe you as a visionary? Of course it
does. That's why your PA booked your lunch table on the
terrace 12 months in advance.

HOTELMARTINEZ St i 4
It's a perfect place to give a rosé-fuelled interview on “Where the
industry is going.” Tip: Keep it short. Say “today’s world” often.

ENTREES

MAJESTIC BARRIERE........cccctentemsessuesesesslinsensstens 5
Pop a Viagra, sit back in your room and watch that VHS
copy of your last Cannes-winning ad before hitting the town.

GUTTER BAR e e s AR e T 6
Buy a beer for your Lion-winning creative team to thank
them for triggering your $100K “Cannes Bonus.”

RUE D AN FIBE S =, e e nedeeecaan 1
For every swipe of your corporate card on this shopping strip,
an anonymous underling gets axed back at the office. Enjoy!

LENOTREICANNESESEMEL .ottt 8
They say the pastries here are legendary. Although apparently
not quite as legendary as your ability to spend agency money.

DESSERTS

PRIVATE BEACHES .-.............0 N e iy T A ] 9
Please remember, private no longer exists. See Instagram*
for details. #boatride #lawsuit #asshole

* It's that photo-sharing mobile app that people always mention in meetings.

Rich Side

(0 G] 710 e AR S S R e L 10
€20,000 on 23 red? Why not! Surely that's what the
“miscellaneous” line on an expense report is for.
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HORS D'OEWWRES

PROMENADE DE LA LROISETTE I WTTER BAR é
VISITT TS PROMENADE TO S8 IF A LHUBLY SO-YEAR-OLD Theg DIFEERENLE BETWEEN 10 SHOTS AND 11 SHOTS
AD MAN CAN ACTUALLY WEAR A FEDORA AND NO'T LOOK LIKE AT Thg QUTTER BAR 1S THE DIFFERENLE BETWEEN
A LOMPLETE DILE. NETWOREING AND NEVER WORKING A4AIN.
PALAIS DES FESTIVALS 1 Rug D'ANTIBES 7
THIS 1S WHERE YOU, AND 10 PEOPLE YOU'VE NEVER mgT SADLY, THESE STORES DON'T ALLEPT 40LD LIONS AS
LEEORE, WILL PlLE UP YOUR LION. CURRENLY. LOME BALE IN © YEARS (S8 REVERSE).
LARLTON BOTEL Iy LENDTRE LANNES 8
THE VISIONARIES STAYING PERE STILL LHELE-IN ON SURE, YOU MAVE NO BURNING AMBITION TO WORE AT
FOURSQUARE. SHOW “THEm TOTALLY CRAZY NEW SHIT LIKE MLLANN. WHD DOEST BUT TS WORTH MEETING THE
“VINE" AND "SNAPLHAT" IN RETTURN FOR FREE BEER. LD OVER BREAKFAST FOR A EREE LROISSANT.

ENTREES DESSERTS
HOTEL MARTINGZ 4 PRIVATE BEALHES 4
Thg PATIO 15 A dREAT SPOT FOR LUNLK WITH YOUR EAVOURITE WANT A RAISET INSTAGRAM Thg PARTY, BABY!
PRODULTION LOMPANY'S WALLET AND EALE SMILES. HBOSSHOGROAST HDONLEYPUNLH #SWEDISHORED
MASESTIL LARRIERE 2 LASIND 10
WHERE AN UNNAMED LD SNORTED S RAILS OF 15 THAT YOUR LD/ PRESIDENT SITTING AT Thg NgXT
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utive CD who hasn’t won reverse. (&~
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CONFELTIONARY SUaAR. OFF oS PBgBaaMp 'S SRELTION. TALLE WITH A LADYBOY HOOKER? 40 OVER AND SAY HELLD! if volr ]
you're a ¢
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Poor Side





