An idea that transformed Instagram

* . rnames into m
Ry usernames Info messages

to fight prejudice, empowering women
as the true owners of their bodies.

Qut of every ten women,

three have suffered from some
form of violence, according

to the World Health Organization.
In Brazil, 58.5% of people think

@usernames
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|_am_wearing_a_bikini

|_am_wearing_lingerie
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@the results

Using some of Brazil’s
most famous celebrities

and a $0 budget,

we reached:

that the blame for this violence +1 7,000’000
falls on the way that women dress ) impressions
(IPEA). So, how can we show ' L am wearna sHorts S with the I:lashtag
that women are in charge =T == #ocorpoémeu

of their own bodies and make men I_am_wearing_a_neckline (#thisbodyismine)
rethink this behavior? S iweatngiatekirt ¥ 2, 0 0 0

We created users on Instagram
that, together, created a message.
Afterwards, we invited celebrities
and bloggers to participate

by posting. In the moment that
their followers touched that photo,
they were impacted by a message
against violence.

We used the "touch’ as the actual
resource to combat violence.
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women exposed
theirselves for the cause

+400,000

likes on Instagram

+3ﬂ,000 shares

in the most important
Brazilian citizenship
and culture website

+5,000,000

in earned media
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